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Hazards of smoking product advertisement:
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*  Widespread smoking product advertisement‘normalizes”
smoking product, depicting it as no different from other
consumer products. That makes it difficult for people to realise
the hazards of smoking product use.
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+ Smoking product advertising misleads
people and associates smoking product
with some “desirable” qualities such as
youth, energy, glamour and sex appeal. It also urges potential
users - young people specifically - to try smoking product and
become long-term addicted.
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* Smoking product advertisement
can kill more people by
encouraging smokers to smoke
more and decreasing their
motivation to quit.
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Advertising bans can reduce smoking product use
among people of all income and educational levels!
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Pursuant to the Smoking (Public Health) Ordinance (Cap.
371) section 14, an advertisement is a smoking product
advertisement if it-

(a) contains any express or implied inducement, suggestion or
request to purchase or smoke any smoking product;

(b) relates to smoking in terms which are calculated, expressly
or impliedly, to promote or encourage the use of any
smoking product; or

(c) illustrates or mentions smoking or any smoking products,
or their packages or qualities.
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No person shall print, publish or cause to be published a smoking
product advertisement in a printed publication.
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No person shall-

(a) display or cause to be displayed; or

(b) publish or distribute for the purpose of display or cause to
be published or distributed for the purpose of display,

any smoking product advertisement in writing or other permanent
or semi-permanent form.
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No person shall broadcast a smoking product advertisement-
(a) by the transmission of sound by means of radio waves; or

(b) by the transmission of visual images or sound by wireless
or otherwise than by wireless,

intended for general reception by members of the public.
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No person shall exhibit a smoking product advertisement by film.
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No person shall place or cause to be placed a smoking product
advertisement on the Internet.

EUANNEREALAREERESARRE RSTKE
M$50,000 - WEFKEFET > MEFOTHKEHE 28500
$1,500

Any person who contravenes any of the above regulations
commits an offence and is liable on summary conviction to
a maximum fine of $50,000 and, in the case of a continuing
offence, to a further penalty of $1,500 for each day during
which the offence continues.
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Tobacco and Alcohol Control Office
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Review on Tobacco Control Legislation - Restrictions on Tobacco Advertisement

10:30pm on radio.

Ban on cigarette advertising and
sponsorship from 4:00pm to

Total ban on cigarette
advertising and
sponsorship on TV and
radio.
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Written health warning is required
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BEPRROBSEBZRBSE Cigarette advertisements for display on printed media, signs and
No persons shall print or publish a billboards, when first put up or changed by more than 20%, must bear
cigarette advertisement in a printed the health warning which must take up at least 20% of the space of the
publication unless the advertisement bears (i) a health warning and (ii) advertisement. H&EZT Z‘;’:ﬁr
the tar group designation of the cigarettes advertised. SRR @;ﬁ;i;?
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Prohibition of promoting the sale of tobacco
products by means of offering prizes,
gifts, tokens or raffles in exchange for any
valuable items.
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Withdrawal of the
exemption of no display of
tobacco advertisement for
licensed hawker.
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Prohibition of tobacco

advertisements in the printed
media.
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Withdrawal of the exemption of no display of

tobacco advertisement for retailer with two or

throughout, not just at the end of cigarette
advertisements for television and cinema
but also standardized voice-over of health
warning at the
end of such
advertisements
lasting no less than
3 seconds.
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Ban on cigarette advertising and sponsorship
from 4:00pm to 10:30pm on TV.
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of cigarette
advertising in

cinemas.

Prohibition of tobacco
advertisement on the
internet.
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fewer employees.
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